WHY ARE BIKING
AND WALKING
IMPORTANT

2013 Harrisonburg and Rockingham
Bike Walk Summit

ADVOCACY ADVANCE | BICYCLE FRIENDLY AMERICA | NATIONAL BIKE SUMMIT
NATIONAL BIKE MONTH | NATIONAL BIKE CHALLENGE | SMART CYCLING | WOMEN BIKE




WE ARE BICYCLISTS, UNITED FOR A BETTER
AMERICA. WEARE THE LEAGUE.
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OUR GOAL FOR 2025:
5% OF ALL TRIPS BY BIKE
50% + REDUCTION IN SERIOUS CRASHES AND FATALITIES

AND MOVING TOWARDS ZERO
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Prowdlng a Roadmap for a
Blcycle Friendly America

« Setting targets and
options for any place

« Benchmarking

* Facilitates
partnership between
advocates & decision
makers

« Hands-on assistance
from staff

« Award designation
and media promotion




WE SEE THE BIKE AS A SIMPLE SOLUTION TO SO MANY
OF OUR HEALTH, TRANSPORTATION AND SUSTAINABILITY
CHALLENGES, AS WELL AS AN ICON OF FREEDOM.
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?_Growth in Bike Commuting
’ 2000-2011

47%

nited States

2011 American Community Survey, 70 largest U.S. Cities




or cyclists of all stripes, there’s nothing like Bike to Work Day

TH E G ROWTH OF — our annual celebration of active transportation. Caravans 1990 BICYCLE COMNUTER SHARE OV E RA |-|- G R OWTH 0 F
of excited new riders enjoying their commute like never

BI KE COM M UTI N G before. Veteran bicyclists seeing and connecting with old - A T ORI S
friends over free breakfast and live entertai Thanks, BI KE CO M M UTI NG
in part, to encouragement efforts like BTWD, the number - SO [

of bike commuters is on the rise — especially in Bicycle Friendly - TOTAL PERCENTAGE INCREASE FROM 1990-2011 2000 20”

Communities. Since 2000, bicycle commuting rates in large BFCs

increased 8o percent — far above the national average of 47 percent

and more than double the rate in non-BFCs (32 percent). Here are just

a few key cities where bike commuting is growing by leaps and bounds.

3%

NON-BICYCLE FRIENDLY COMMUNITIES

18%
9% BOSTON, MA
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PHLADELPHIA, PR~ A
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» Reaching the
" Interested but Concerned

M Strong and
Fearless

B Confident &
enthused

" Interested but
concerned

B No way now how
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Strong and Fearless
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Strong and Fearless
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Enthused and confident
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Interested but concerned
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Interested but concerned
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% Where people want to live,
< Work and V|S|t « BFCs always on

best places to live,
work, study and
retire lists. (6 In
US News' latest
Top 10)

« Mercer Int'l Quality
of Life Ranking: 7
of 8 U.S. cities are
BFCs

 Forbes’ Healthiest
Cities 15 of top 20

 Businessweek’s
Best Places to
Ride out the
Recession 17 of 20
are BFCs
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SMART COMPANIES USE
BIKES TO MAKE SALES...

Fine tuned.

.90 DO SMART COMMUNITIES
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BICYCLING SELLS REAL ESTATE
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WALKING DOES, TOO

¥
%

| Walk Home

in the time it takes to
ish your caramel macchiat

. Ve steps from ever ywhere you want to be
e M NEW HOMES

ot The Neighborhoods of EYA

EYA.com
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PROXIMITY TO TRAILS
RAISES HOME VALUES

Monon Trail, Indianapolis

Otherwise identical houses

JT

| K RN

]
Ei—E—f;

worth 11% more

for every half mile
closer to trail
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National Association of Realtors’
Community Preference Survey

Importance of Community Characteristics

B Very important W Somewhat important

Privacy from neighbors _ 87%
30-minute commute to work IETOREENg0% T 8%

Places to take walks

High quality pubiic scivwes

Easy access to the highwav

Easy walk to places

Established neignbornooo
Mix of ages

Away from it all

Having a large house

Mix of race and ethnicity
Mix of income levels

Largest house you can afford
Mix of housing types

Center of it all

New neighborhood
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LET’S JUST SAY IT

Finding:

(11

Compact, walkable developments can provide
economic benefits to real estate developers
through higher home sale prices, enhanced
marketablility and faster sales or leases than

conventional development.”

Active Living Research, The Economic Benefits of Open Space,
Recreation Facilities and Walkable Community Design
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BEYOND THE EXPECTED
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“We've added bike lanes and
expanded our greenways to
better connect residents to

JODS, neighborhoods and

great amenities to attract a
1hes. Slie | new generation of
| S e =W talent.”

Photo: Mark Lee

— Mayor Greg Ballard
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}@% THE ECONOMIST SAYS SO

Business networking
Cycling is the new golf

Apr 26th 2013, 11:21 by G.D.

FiLike <3.8k W Tweet <393
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IOWA VERMONT
e W s consim *400 million
recreational DICyci lng
Biki ti d touri m’ In 2009, biki! d walki
THE ECONOMIC BENEFITS e contibute $924 milion il

NEIGHBORHOOD/DISTRICT

economic activity and annually to the economy. million in wages, and $83
F I Y L I N health savings of $87 Annual health benefits total TORONTO, ONTARIO million in revenue. Including
million each year (2011). $409 million (2010). [Bloor Street] health and property value

By Darren Flusche People who bike spend more benefits brought the total
money per month than those to $400 million in economic
who drive (2009). impact.

our report, The Economic Benefits of Bicycle Infrastructure

Investments. In the three years since, the struggling
economy has continued to dominate national and local
agendas. During that same period, we have seen a steady
stream of research confirming the positive impact bicycling has
on business districts, jobs, and household savings. As you can
see in the map, the benefits touch every corner of the country,
boosting the economic vitality of states and communities. To
capture this growing body of evidence, we've updated the
report with a wealth of new data and information: visit

AII eyes were on the economy in 2009 when we released

BIKE TRAIL

SCHUYLKILL RIVER TRAIL
[Follows the Schuylkill River from
Pottsville to Philadelphia, PA]

iDiseagudorgdeport. 78% of trail users purchase hard
goods, like bikes, accessories,
and clothing to use on the trail,
NEIGHBORHOOD/DISTRICT averaging $406 per trail user.
SAN FRANCISCO, CA
[Valencia Street]
2 /3 of merchants say REGIONAL/CITY
new bike lanes NORTH CAROLINA’S
have improved business and m OUTER BANKS
supported more traffic calming REGIONAL/CITY Bicycle tourism generates $60
R o e ueR iCH), BOULDER, CO million in economic activity per
In 2011, Boulder's bicycle year. The region sees an annual
iadiat ; chclel nine-to-one return on its one-time
miIIionqn economic activity, $6.7 million investment in bicycle
= supporting 330 jobs. % infrastructure.
‘sms BIKE TRAIL m
COLORADO MONON TRAIL REGIONAL/CITY
Bicycle manufacturing, [Indianapolis, IN] WASHINGTON, D.C.
retail, tourism and bike STATE % A home's value 83% i
i MINNESOTA of bikeshare users
i cont.nbt.tted 1 1 inceases k1 NEIGHBORHOOD/DISTRICT are more likely to patronize
$ 1 bl I I |on In 2009, people on bikes spent justfor being a half mile MEMPHIS, TN a business if it is located
16 the econormyin 2000 $ 2 6 1 . | I . closer to the trail. [Broad Avenue] near a Capital Bikeshare
Sl ml Ion Since the Arts District and bike lanes siation.
::pt:)loc{tcil:;gn?oor?t;::ds 550';';5:;; programs started in 2012, 16 new
£ businesses have opened and 29
and generating $35 million in taxes. properties have b:en Tenovatad!

24 American Bicyclist American Bicyclist 25
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AP VERMONT

Vermont In 2009, biking and walking generated
1,400 jobs, $41 million in wages, and $83 million in
revenue — Including health and property value
benefits brings the total to $400 million in
economic impact.




HOW BIKES CAN SAVE
RURAL ECONOMIES
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AP\% BIKES LANES & ARTS
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X TRANSFORM NEIGHBORHOODS

Broad Ave, Memphis, TN
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i iri h Al istrict: FOSTERING A CHOICE NEIGHBORHOOD FUELING ECONOMIC DEVELOPMENT

Il Street = Binghampton Neighborhood, Spiritual & Health Support, Arts D
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LANES LEAD TO SALES...
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First protected bicycle lane in the US:
8th and 9th Avenues (Manhattan)

35% decrease in i S 'L:ffSUfh'biyﬁ 38
Manhattan Sordecrrami N Vil Soat
users (8thAve) & i

Protected bicycle B i

injuries to all street

1anes led tO a users (9thAve) = i | ‘ ¥ Mi;ingzunes‘for-—;
=y e ' : = b bicycles-and-left-—
Up t049% 3 . == = turning vehicles

49% inCI'eaSG iIl increase inretail

sales (Locally-based

retail sales at g i ot
. to 3% borough-wide) w 2
local businesses [ = |

New York City Department of Transportation. Measuring the Street: New Metrics for 215t Century Streets. NYC, 2012.
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BICYCLE FRIENDLY BUSINESSES
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http://ww.bikeleague.org/programs/bicyclefriendlyamerica/bicyclefriendlybusiness/




or cyclists of all stripes, there’s nothing like Bike to Work Day

TH E G ROWTH OF — our annual celebration of active transportation. Caravans 1990 BICYCLE COMNUTER SHARE OV E RA |-|- G R OWTH 0 F
of excited new riders enjoying their commute like never

BI KE COM M UTI N G before. Veteran bicyclists seeing and connecting with old - A T ORI S
friends over free breakfast and live entertai Thanks, BI KE CO M M UTI NG
in part, to encouragement efforts like BTWD, the number - SO [

of bike commuters is on the rise — especially in Bicycle Friendly - TOTAL PERCENTAGE INCREASE FROM 1990-2011 2000 20”

Communities. Since 2000, bicycle commuting rates in large BFCs

increased 8o percent — far above the national average of 47 percent

and more than double the rate in non-BFCs (32 percent). Here are just

a few key cities where bike commuting is growing by leaps and bounds.
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One mile

of Street
Widening

Source: Tulsa Bicycle/Pedestrian Advisory Committee
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of quality
bike lanes

Source: Tulsa Bicycle/Pedestrian Advisory Committee

WHAT WILL $30 MILLION BUY?

Intersections
Through Bike Lane

7
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WHAT WILL $30 MILLION BUY?

100 miles .«
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of sidewalk

Source: Tulsa Bicycle/Pedestrian Advisory Committee
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of buffered
bike lanes

Source: Tulsa Bicycle/Pedestrian Advisory Committee
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WHAT WILL $30 MILLION BUY?
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Bicycle Boulevards

of bike boulevards

Tulsa Bicycle/Pedestrian Advisory Committee




QEVEAGUE g ",

30 miles

of multi-use
baths




= .+ 20 miles

W & 'S of physically
B RN separated cycle tracks

—

Tulsa Bicycle/Pedestrian Advisory Committee
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WHAT WILL $30 MILLION BUY?
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bike racks



ENTIRE NETWORK FOR THE COST
OF 1 MILE OF URBAN FREEWAY

Portland, OR

LEGEND
Existing Bikeways :

s Off-Stroet Trails
— Coubivarcs
- Scparated n-Roadway

y “ll p

http://www.portlandoregon.gov/transportation/article/370893
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 Engineering :': i
» Education bt

1 L
y oy

 Encouragement

« Enforcement (except
in BFB)

« Evaluation &
Planning

Online application
bikeleague.org/community




Benefits of applying

We knew this recognition would be
Important to our civic and business
leaders, and that the metrics set out in
the League’s application would be
Important measures for us.” - Allan
Crawford, Bike Long Beach
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)
? stsnpae ™

¥
%,




Thank you.

1612 K STREET NW, SUITE 510
WASHINGTON, DC 20006
202.822.1333 | 202.822.1334 fax

WWW.BIKELEAGUE.ORG
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« Complete Streets approach

* Network connectivity (Mix of
facility options)

 Bike parking convenience
and safety

* Training for staff engineers
and planners

o Safe intersections
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EDUCATION
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* Motorists/ public
outreach

* Youth education
e Adults
 Children

 Professional
drivers, staff drivers

« League Cycling
Instructors
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. S‘National Bike Month &
Bike to Work Week

 Rides, events, incentives
to ride

« Commuter programs
 Bike sharing

 Bike parks, velodromes,
other recreational biking

ENCOURAGEMENT

S0 MANY REASONS TO BIKE
¥48C - CHEAP FUEL
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2013 NATIONAL
BIKE CHALLENGE

May 1 - September 30
PRESENTS > nationalbikechallenge.org Sponsared by &3 Kimberly-Clark

Businesses compete:

www.nhationalbikechallenge.org




« Equitable laws
» Targeted enforcement
 Training for Police Officers

 Diversion courses




« Current bike plan
* Ridership

« Counting

« SettingTargets

« Addressing
crashes/Fatalities




